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1. INTRODUCTION

A new magazines had been launched. It contains articles about World issues 
and is 100% add free. The process designing the magazine was captivating and 
inspiring. To take so many aspects into consideration, deepen the knowledge 
you already have as a designer, getting those moments that it just clicks and 
those moments that it doesn’t seem to click at all are all valuable. Here’s how 
Rethink Magazine got it’s first edition.   

1.1 Interpretation of the task

A foreign publishing house contacted me. They wanted to publish a new 
magazine and wanted me to create the strategy and visual concept for the 
magazine. The customer had all the articles ready and a brief what the mag-
azine is about. My job was come up with the strategy and concept following 
the customer’s brief, design a name and logo, grid system for entire magazine, 
front and back page, table of contents and colophon, design the layout for the 
articles including title, byline, introduction, subheadings, body text, captions 
and pagination. The project also included to solve the photography and illus-
tration in the magazine. 

1.2. Concept and target group

The magazine is about world issues. It lifts up the biggest problems of our 
time and gives possible solutions. It gives research information, tools for cit-
izen participation and articles how people work for better world. It’s purpose 
is to give vision, hope and tools for better future. It’s a non profit magazine 
without adds. The magazine will be published in across USA and Canada and 
is available in small independent shops as well as in larger chain stores. 

The magazine has both technical and ecological aspects. It’s not too technical 
or stiff and should be easy to read and identify your self to or recognize the 
situations. The magazine should be eye catching and the imagery should be 
real and want the reader to explore more. Overall fresh and open-minded 
approach to the world issues 

While the world issues involves everybody, the magazine is designed so that 
it’s easy to follow by everybody. The main target group still is men and women 
between 20 to 65 years who are working, interested how the world is changing 
around them and who are willing to do something about it - make an action 
as well. They are educated and so wealthy that they afford to buy magazines, 

make durable choices and they want to know what’s going on around them. 
They are enlightened consumers. They go to bookstores and do their grocery 
shopping in natural food stores like Whole Foods. And at least some of them 
might give tax deductible donation for the magazine so that it can keep grow-
ing. 

1.3. Message and archived action

The publisher seem to really care about the world and wanted to spread that 
knowledge around us and even ask people to react. I needed to give them 
something that would be taking seriously, not too soft, not too technical. 
Modern and appealing to it’s target group and stand out from it’s competitors.. 

2. RESEARCH AND WORK PROCESS

As learned during the lessons it’s extremely important to do a good research 
and planning before rushing into sketches and idea development. So in this 
project as well I started it by reading and getting to know the articles that 
publisher had giving. Then I explored other magazines and defined the target 
group. I made several mind maps about the concept, name of the magazine 
and the relevant elements to it. After that I continued planning the grid, co-
lours, visual look and typography of the magazine. 

2.1. Research and analysis

After printing the articles out, underlining, writing notes and getting to know 
the material I had, I continued to do the research about other magazines.

2.1.1. Other magazines

I went to the local library explored at least 20 different magazines, some were 
ranked right away out, some were closer what style I wanted to adapt and 
some I thought could give inspiration or interesting way to present the infor-
mation. I looked the grid system, image placement, elements, details like how 
the bull quotes or drop caps were made, style, typography and overall layout 
of the magazine. I also made google research about magazine covers but it was 
harder to find the inside spreads.  

After this research I had better understanding what kind of typography dif-
ferent magazines have. Style and interior magazines had less text, so usually 
the font size were also bigger and they could use sans serifs in body text as 
well. More scientific and “serious” magazines had longer articles and that’s 

why used serif typeface in body text and sans serifs for parkers and headings. 
The style and interior magazines might use pretentious Didone and Slap Serif 
fonts for their headings.  

I also took pictures in Whole Woods what kind of magazines they have on 
stand and talked with friends about their opinion how they would see this 
kind of magazine. 
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After the researching other magazines the style I wanted to have for my maga-
zine got stronger and I had a package of ideas for my idea development. 

2.1.2.  Size of the magazine

Because the magazine is published in USA and Canada the size needs to be 
economical to mail and keep in the stores for those countries. After measuring 
the magazines I got and reading about common magazine sizes in those 
countries I decided to go with 8inch by 10.874 inch. 

2.1.3.  Grids

I explored the grid systems in different magazines and draw them to the paper. 
I like when the columns are not too narrow and the reader doesn’t have to 
skip from row to row frequently. That’s why I wanted to go with two columns 
instead of three columns in body text. 

3.1.4. Text and typography: 

After studying more about typography from Lynda.com, the lessons, internet, 
magazines and books we had for this course I wanted to try some of them how 
they would work when printed out. The readability and the character of the 
type was important for the body text. Then I wanted to find a good match for 
the heading. 

I was aiming to have a modern serif font with good readability for the body 
text and interesting modern sans serif for headings. I started the process 
choosing the body text. 

At the same time I was trying different column widths, font sizes, leading 
values and the variations each font had. I was comparing the weights on the 
typefaces and paragraphs and checking what was easy to read, appealing to my 
eye and had character I needed to have. I wrote down the backgrounds, histo-
ry and character of the typefaces. In the end I selected three and was matching 
a pairing font for the body copy.  

3.1.5 Mind map: 

I gathered the facts from the customer’s brief, ideas related 
to the brief and magazine, new ideas and even a bit colours 
already to the mind map. 

3.1.6. Moodboard

For the moodboard I explored ideas from internet, other maga-
zines, ideas from the mindmap and related words. The mood-
board got quite big first. There was so many ideas I could use 
for the magazine. 

Mindmap



6 7

3.2. Idea development and sketching

3.2.1 Name for the magazine

The naming process took awhile. I used the mindmap to came up with differ-
ent names and just let my mind to flow. First I thought to name the magazine 
World Vision or Healthy Planet while it’s purpose is to give hope and vision for 
the future but in awhile these options didn’t feel the right ones. Those names 
didn’t have enough impact to action, to react. I continued to ask and talk with 
my friends how they would see the name of this kind of magazine. I had a 
mindgame with my husband to add same variations to the palet. I sketched a 
bit more to the paper, combined different options, made a new mindmap and 
explored internet (pictures, related words, explanitions to english words).  

 Little by little though a long mindmap process, twisting and turning around 
with the name it suddenly clicked. The magazine name is Rethink. It’s the 
fourth R to recycle, reduce and reuse. It gives an impact to rethink your 
actions and what’s going on around us. Rethink the world and rethink what 
you’re doing.

3.2.2 Logo for the magazine

As a designer after the research process, getting to know to the customers 
brief and the target group I wanted to have a modern, fresh and appealing 
look and feeling for the magazine. 

After deciding the name for the magazine I continued to sketch the logo. The 
logo for the magazine started with many choices and along the process was 
simplified to fit the style and needs of the magazine. 

After skeyching by hand and having enough options I picked the ones I liked 
and continued by digitalizing those. I got more inspiration from those I draw 
and then draw couple of other options more. 

After trying to fit the logo to the magazine cover I realized that these are way 
too complicated and wouln’t look good in the cover. I needed even more sim-
plified versions. 
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3.2.3 Front cover 

Then I continued to the idea development of the cover. That’s the one what 
everyone sees first. It has to be eye catching and like a teaser what’s coming 
inside the magazine. I went back to my mindmap and was thinking the con-
tent of the articles while sketching - Earth, City Life, Animals, Rethink, React, 
Vision.  

I started again drawing sketches by hand. I got few ideas (body and the heart 
would be a city, an eye where you could see an reflect of an city, a head where 
would be combined a skyline of the city to mention few) but it was after 
watching an Youtube tutorial how you can mix two or more ptohos together 
my thoughts about the cover went forward. I wanted to learn more how to do 
my own imagery to the magazine so I deepened my Photoshop skills as well. It 
felt nice to be able to get the results that you were planning to have. I haven’t 
combined several photos together or used masks and adjustment layers before 
exept in exercises. 

After sketching different ideas for the cover I had few that I wanted to take 
further and see if those ideas would work in digitalized format. 

I liked the idea combining a person, rethink and some of the topics that are 
handeled in the articles. I digitalized quicly few of my ideas and explored what 
else could it be. I didn’t finalize these before I knew what would work the best.  
From these I really liked the head of a woman combined with a skyline of the 
city and coding. 

I croped the womans face from the picture and used it as a layer mask. I blend-
ed a picture of a city skyline on her head and a picture of coding to the lower 
body. I applied a gradient over the head, created a bacground layer with a clow 
or softened edges around the head. Then I softened the affects by using a layer 
mask where it was needed. 

I saw a newletter from Adobe saying that dual toning is in right now and fash-
inable. So in the end I tried different dual tones to the picture. I liked both, the 
picture which had only blue shades and white and the one with yellow and 
blue tones. I made several (25) versions of the cover layout. Here’s a few.   

3.2.4 Content and inside pages

The sketches for the inner pages. 
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This was inspiration for my content page. After getting feedback from a tutor I 
simplified it quite a bit. 

3.2.5 Gridsystem

After hand drawn sketches I started to create the gridsystem for the magazine. 
I ended using 12 columns just because it would give me more flexibility to 
work with the text. It can be devided with 2 and 3. In the end I worked with 
the baseline grid a lot but I should have regognize it’s importance and how it 
makes things easier already earlier. 
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I set the columns, gutter and margins and the rows to the Master pages. 

Then I ran the articles to InDesign just to see how much space each of them 
would need about and would my plan for the layout work or not. After that I 
digitalized the layout using the textframes and picture placeholders. Althoug I 
needed to adjust them quite a bit afterwards but it was a good start. 

Between the process I printed the magazine so that I could see if the fontsize 
and leading would be ok. Also it’s easier to see how things work or don’t work 
when it’s in actual size. 

 
3.2.6 Imagery

For the imagery the assignment said that an extra challenge is to acquire or 
produce photographs and illustrations for the magazine. I did a bit both. Addi-
tion to the cover picture I used the photograps from Pixabey. All the pictures 
were free to download and to use. Some of them I used and added things in 
them, like a circle in front of the girl (p.8-9) or attached two photos together 
like earth inside the hearth in content page and the birds flying against the 
building. I also made an illustration based on the link, that was giving to us, to 
the image for the last article about how German used renewtables (p.29). 

3.2.7 Printing preparation

In the end checking that there was no errors, missing links or fonts. The ele-
ments were in CMYK, the InDesign package was ready to be sent or the press 
quality PDF with the colour defination the press would like it to be. The the 
pictures that are on the edge are bleeding over.  

4. DESIGN CHOICES

4.1. Style/Genre

The style for the magazine is modern. Not too soft but not too serious either. 
Real World issues represented with fresh look that would appeal the knowl-
egable people in the target group. It gives a freash, clean option for it’s some-
times dark and serious competitor magazines. 

4.2 Logo

The logo for Rethink is kept simple. It’s based on san serif font and it has two 
water drops to symbolize the importance of water - the lack of it in some parts 
of the world and the climate change and parts that are soon to be covered by 
water. All the living things need water. 

The colour is dark blue and the water drops are yellow to add a bit colour to 
the logo and cover. It can also represent the sun that is needed with the water 
in the growing process. 

In the beginning the choices were either blue as sky and water or green as recy-
cling and trees. I think blue was more suitable for the target group while I wanted 
the magazine to be elegant, not only recycling and green values but it also has 
articles about for example high tech, research and history/background stories. 

4.3 Front Cover

The magazine sells with it’s cover. It had to be eye catching and send the mas-
sage  the publishing company wanted to send with the magazine. The final 
cover has a touch of the same yellow as in the logo in vertical lines between 
the parkers on the bottom. The line under the logo is kept the same colour as 
the logo, dark blue. 

C=99 M=79 
Y=41K=40

C=5 M=20 
Y=100 K=0
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The style is minimalistic, appropriate and modern but still interesting and not 
too fancy or high tech. It suites both for men and women. It has a clue and 
something interesting going on so that hopefully it would appeal to readers to 
buy the magazine. 

The parkers are set at the bottom and on the right site to have a hierarchy but 
still keep the balance. The wide borders are left around  the cover photo to 
give air and lighter and cleaner look for the cover. 

4.4. Typography

After my research and studying quite a bit about typography and I knew that I 
wanted to have a modern look for this magazine, I chose to use Calluna as my 
body text typeface and Gibson for the headings. 

Calluna is modern alternative. It has good readability. It’s chunky and asser-
tive. It has exaggerated serifs and precise and clean lines. It’s classic design and 
clean cut appeals the eye. It gives a balance of old and new.  

Calluna was designed by a Dutchman Jos Buivenga in 2009. His first com-
mercial typeface was Museo and Calluna was designed based on it - his 
full-fledged roman typeface for text and display. It has many variations with 
different weight and italic versions. 

CALLUNA

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789
For the headings I chose Gibson. It’s designed by Kevin King, Patrick Griffin 
and Rod McDonald from Canada Type based in Toronto, Canada in 2004. 

GIBSON

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789
 

4.5. Font size, leading, kerning, justification of the text

The fontsize is 10pt and the leading is 13pt. I got into this conclusion after 
printing the trial pages. It looked the best to my eye. I first had the font size 
too big. 

I used obtical kerning and adjusted the kerning and leading by hand where it 
was needed to avoid the orphens and widows. I just justification as directed 
on Lynda.com video InDesign: Typography Part 1. And I used optical margin 
alignment, even though I also used the baseline grid. Hyphenation was words 
with at least 5 letters. In the end I still decided to justify the pagagraphs to get 
more modern and clean look. 

4.6. Layout, guides and grid 

There’s 12 column grid and 0.2362 inch gutters.  
It has 0.7874 inch margin on top, outside and bottom. Inside edge has  0.6299 
inch so that it looks more balanced when reading the spreads. 

I have tried to keep consistency using the grid in the hole magazine, including 
the cover. Otherwise the layout is kept clean and simple, using line, coloured 
background in quotes and over bleeding photos.  

4.7. Colours

As explained earlier the logo colour is dark, deep blue. It’s strong as is the mas-
sage as well. The water drops are in yellow. 

Next to it, it needed lighter, softer and more vivid colours with it still without 
disturbing the message or the harmony of the colour pallet. The cover picture 
is using different shades of blue, tinting to fresh air and turquoise water. 

For long I kept the option or idea to use some green in parts of the cover, in 
parkers or other small elements but it just didn’t match with the cover nor add 
anything. Little by little the idea turned into yellow and after adding it to the 
logo, I added a bit yellow for contrast to get it stand out.

The same colour pallet was used inside the magazine as well in lines, block 
elements, frames and headings and subheadings. White was used against blue 
in parkers on the cover and inside the magazine. 

4.8. Added elements

Horizontal and vertical lines and blocks behind headings, bull quotes in cap-
ital letters and drop caps has been used to make a unified look for the maga-
zine. 

5. FINAL THOUGHTS AND SELF EVALUATION

A lot of hard work, learning new things and deepen the knowlegde what we 
have gotten during these two and half years, has paid of and finally the final 
result can be seen. I’m happy that many things did click during the process 
even though I had to go around, go though, rethink the solution again and 
piece by piece make the design united. 

I think the name, logo and hole visual concept is going well to the customer’s 
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needs and is giving the things they represented in their brief. I delivered all the 
things which were listed to this assignment. I was very happy to see how the 
details in this magazine got more and more precise and I could create con-
sistant look and concept for the magazine. I could deepen my knowledge in 
different programs, InDesign, Illustrator and Photoshop and starting to have 
the feeling that I’m controlling the programs and can plan beforehand things.  
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